
 

 

Messe München in China: contract for President and 

CEO of Messe Muenchen Shanghai, Evan Sha, to be 

extended 

 Evan Sha has headed the Messe Muenchen Shanghai subsidiary 

since 2022 

 Being the focus market for Messe München's international business, 

China makes a major contribution to the group's revenue and earnings 

Keeping things consistent in the growing Chinese market: Messe München 

has extended the contract with Evan Sha, CEO and Managing Director of 

its subsidiary Messe Muenchen Shanghai, for another five years, effective 

December 1, 2025.  

“By extending the contract, we are building on the stability of the successful 

management team. Evan Sha is a proven leader with excellent industry 

knowledge, and we are delighted to be continuing our collaboration with him. 

Messe München’s success in China in recent years is closely linked to his 

name,” emphasize Messe München’s two CEOs Reinhard Pfeiffer and Stefan 

Rummel.  

Evan Sha draws on nearly three decades of experience in the trade show 

industry. After graduating from Shanghai University, he began his professional 

career at the Shanghai Commercial Exhibition Office of the Chinese Ministry of 

Commerce (MOFCOM), followed by positions in the management of Messe 

Frankfurt Exhibition in China and a senior position at Informa China. In 2022, 

Sha then joined Messe München as President China, where he has been 

responsible for the strategic market development. In December 2024, he was 

also appointed CEO and Managing Director of Messe Muenchen Shanghai, 

forming the local management team together with CFO Jan Rohde, who is 

responsible for traditional financial matters as well as parts of the trade fair 

business.  

China a successful focus market for Messe München 

For over 20 years, Messe München has been present on the Chinese market via 

its wholly-owned subsidiary Messe Muenchen Shanghai and is now one of the 

country's leading trade fair companies. Achieving annual sales of over €125 

million in 2024, the company not only had a record year but also made a 

significant and profitable contribution to Messe München's consolidated results. 
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In 2024 alone, almost one million visitors attended 25 events and got to meet more 

than 16,000 exhibiting companies. “We have witnessed a strong growth in China 

over the past ten years. The number of visitors nearly doubled, and the number of 

exhibitors went up by two and a half times. China is the most important focus market 

for us,” state Pfeiffer and Rummel.  

Among the leading trade fairs organized by Messe Muenchen Shanghai are 

analytica China, bauma China, electronica China, ISPO Beijing and ISPO Shanghai, 

Laser World of Photonics China or productronica China. Messe Muenchen Shanghai 

has just under 170 employees.  

 

Messe München 

As one of the world’s leading trade fair organizers, Messe München presents the 

world of tomorrow at its around 90 international trade fairs. These include twelve of 

the world’s leading trade fairs such as bauma, BAU, IFAT, and electronica. Its 

portfolio comprises trade fairs for capital and consumer goods, as well as for new 

technologies. Together with its 1,300 employees in the group and the affiliated 

companies, it organizes trade fairs in China, India, Brazil, South Africa, Turkey, 

Singapore, Vietnam, Hong Kong, Thailand, and the U.S. With an international 

network of affiliated companies and foreign representatives, Messe München is 

active worldwide. The more than 150 events held annually attract around 50,000 

exhibitors and around three million visitors in Germany and abroad. This makes 

Messe München an important economic driver, triggering purchasing power effects 

in the billions. 

 

 


